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TIGHT  SUPPLY  OF  PROTEIN  PREDICTED 
July  production  of  proteins  will  bo  only  about  65  percent  of  July 
last  year  according  to  Mr.  A.  D,  Wooftcr,  member  of  the  State  Production 
and  Marketing  Administration  Committee.    He  said  that  ranchers  and 
farmers  should  bo  looking  ahead  on  their  protein  requirements,  because 
drought  and  poor  range  conditions  make  it  highly  probable  that  more 
protein  feeds  will  be  needed  this  fall  and  winter  than  last  year. 

Farmers  and  ranchers  in  problem  areas  are  now  afforded  the  opportunity 
of  purchasing  some  oil  seed  meal  which  is  being  distributed  under  recent 
set-aside  orders.    Mr.  Yfooftcr  said  that  New  Mexico's  allocation  of  set- 
as  ido  meal  in  July  was  734  tons.     This  amount  is  in  the  hands  of  several 
processors  and  will  be  released  to  problem  areas  to  help  give  some  re- 
lief in  the  present  dairy  and  livestock  food  situation. 

POTATO  PURCHASE  PROGRAM 
The  Production  and  Marketing  Administration's  potato  purchase  program 
is  now  in  full  swing,  C.  E.  Habigcr,  Production  and  Marketing  Administra- 
tion marketing  specialist  said  today.    Farmers  vail  not  suffer  for  lack 
of  markets  for  their  Irish  potatoes  as  the  government  will  buy  all  that 
is  offered  at  §2.00  per  100  for  U.S.  No.  1  grade,  87^  for  U.  S.  No.  1 
grade,  si2c  B,  and  for  U.  S.  No.  2  grade,  1-7/8"  in  diameter. 

Purchases  will  be  made  from  growers,  cooperative  associations  of  growers, 
or  authorized  agents  or  dealers.     Prices  per  100  arc  loaded  f.o.b,  cars 
and  trucks  at  shipping  points.     The  PMA  is  also  offering  $2,25  per  100 

for  U.S.  No,  1  grade  and  $1*125  per  100  for  U.S.  No.  1  grade,  size  B,  ' 
both  grades,  sacked  and  loaded  f.o.b.  cars  nmd  trucks. 
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PROTECT  YOUR  V/H2AT  CROP 
Unavoidable  hazards  arc  those  which  farmers,  no  natter  how  careful, 
cannot  control — drought,  hail,  insects,  and  any  other  natural  causes 
of  crop  losses.    Winter  wheat  may  be  insured  against  all  natural  hazards 
in  1947  under  Federal  crop  insurance.    Protection  can  be  obtained  to  cover 
a  specified  number  of  bushels  according  to  the  farmers*  needs.  County 
Agricultural  Conservation  offices  arc  now  prepared  to  tell  wheat  farmers 
more  about  this  insurance. 

PMA  SUPPORTS  NATIONAL  FARM  SAFETY  WEEK 
Full  support  of  the  National  Farm  Safety  Week,  July  21—27,  was 
pledged  by  Mr*  C«  V»  Hemphill,  Director  of  the  Production  and  Marketing 
Administration,  today.    All  county  ACA  offices  have  been  advised  that  full 
recognition  and  all  possible  publicity  shall  be  given  National  Farm  Safety 
Week.    Mr,  Hemphill  said  that  we  cannot  afford  to  have  farm  accidents  rob 
the  nation  of  its  opportunity  to  produce  the  increased  supply  of  food 
which  is  so  vitally  needed  to  promote  peace  and  happiness  in  the  post-v/ar 
world.     The  Production  and  Marketing  Administration  will  cooperate  100 
percent  in  eliminating  accidents  and  maintaining  the  high  production  rate. 

QUOTAS,  ALLOTMENTS  OFF  FOR  1946  V/HEAT 
Formal  announcement  that  there  will  be  no  wheat  marketing  quotas  and 
no  acreage  allotments  during  1947-48  wheat  production  and  marketing  season 
was  issued  last  week.     The  Agricultural  Adjustment  Act  of  1938  provides 
for  marketing  quotas  when  the  total  wheat  supply  exceeds  normal  ycar*s 
domestic  consumption  and  exports  by  more  than  35  percent,  protecting 
both  consumers  and  producers  by  maintaining  adequate  supplies  of  food. 
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1947  PROORAII  TO  B  3  ADAPTED  TO  LOCAL  NEEDS 
County  Agricultural  Conservation  Committees  arc  being  given  increas- 
ed responsibility  for  adapting  the  1947  Conservation  Pro gran  to  local 
needs,  committeemen  have  been  informed. 

"Under  next  ycarfs  program  our  county  agricultural  conservation 
committees  will  be  authorized  to  choose  a  sound  water  and  soil  conserva- 
tion practice  which  moots  a  definite  local  need  but  is  not  included  in 
the  national  conservation  outline,"  C.  V.  Hemphill,  Director  of  the 
Production  and  Marketing  Administration,  explained. 

The  increased  responsibility  for  farncr-committccmcn  and  farm  and 
ranch  operators  to  shape  the  1947  Agricultural  Conservation  Program  to 
fit  local  needs  should  help  county  producers  to  make  some  needed  shifts 
from  farming  practices  necessary  for  quick  wartime  production  to  those  of 
greater  long-term  value. 

COOPERATION  VITAL  WITH  CONTROLS  OFF 
The  lapse  of  price  controls  makes  closer  cooperatio?i  between  Govern- 
ment, civic  groups,  and  the  food  industry  more  important,  particularly  in 
the  distribution  field,  asserts  PMA  Administrator  Robert  K.  Shields. 
"Many  of  you  have  been  urging  that  things  would  be  bettor  if  more  power 
was  in  your  hands,"  he  told  members  of  the  Now  York  City  Food  Advisory 
Committee  recently.    "It  may  be  soon  and  I  would  remind  you  of  the  re- 
sponsibility that  ^ces  with  power."    He  explained  that  Government  allo- 
cations and  rationing  cannot  do  the  job  alone  in  timer  of  short  supply 
without  price  control. 
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PRICE  BOOST  WOULDN'T  RESULT  IN  MORE  FCOD 
Higher  prices  won't  make  much  difforcr.ee  in  the  total  supply  of  food 
available  this  year.    Neither  will  higher  prices  have  much  offect  on  the 
amount  of  food  availabio  for  civilians  unless  the  price  increases  force 
a  curtailment  of  food  exports,  according  to  the  Bureau  of  Agricultural 
Economics.    A  boost  in  prices,  however,  would  tend  to  change  the  distri- 
bution of  available  supplies  among  various  sections  of  the  country  and 
among  income  groups,  tho  US  DA  economists  believe. 

FARI-S  TO  RAM  HIGH  AS  INDUSTRY  MARKET 
The  enlarged  farm  market  for  the  goods  of  industry  should  play  an 
important  part  in  bolstering  the  Nationfs  post-war  economy,  the  Department 
of  Commerce  says  in  its  publication  to  "Current  Business."  Emphasizing 
the  close  coonomic  interdependence  between  farming  and  business  communities, 
the  publication  points  out  that  no  sustained  prosperity  can  be  obtained 
unless  both  prosper.    High  wartime  earnings  of  American  labor  enabled 
millions  of  persons  to  enjoy  for  the  first  time  something  like  an  adequate 
diet  and  satisfactory  dress,  the  survey  continued. 

The  publication  pointed  to  a  hugh  #10,000,000,000  backlog  of  cash 
and  securities  in  farmers  hands  and  to  the  2  00  percent  increase  in  net 
farm  income  during  wartino.    The  eventual  size  of  the  post-war  market 
cuong  farmers  trill  depend  in  part  whether  farm  savings  go  into  purchase 
of  goods  or  are  diverted  into  farm  property  speculations. 

Farm  prosperity  should  continuo  well  into  1948,  but  aft-jr  that  there 
is  no  assurance  that  the  old  farm  problem  —  lack  of  adequate  markets  and 
hidden  farm  employment  —  may  not  again  appear,  the  Department  of  Ccmmorcc 
said.    The  best  insuranco  of  continuod  farm  prosperity  lies  in  an  adequate 
number  of  jobs  in  business  and  industry  with  continued  business  prosperity 
and  a  high  level  of  wages  so  people  can  continue  to  buy  farm  products. 


